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About B2B International
Find out more about us and our mission



	

  
    
  
  
  


Work For Us
Explore current opportunities to join our team
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Learn more about our team across the globe
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Find out more on what makes us special



	

  
    
  
  
  
  
  
  
  
  


Our Creative Department
See how we bring our research findings to life
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Get a feel for the work we do for our clients
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Our Experience
Explore the breadth and depth of our industry expertise
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Brand & Communications
Measure perceptions and track brand health
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	Campaign Effectiveness Research
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Customer Research & Segmentation
Understand customer needs and track loyalty
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Markets & Opportunities
Assess the size of new opportunities and markets
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Product, Proposition & Pricing
Develop successful and profitable propositions
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Thought Leadership Research
Create compelling and evidence-based content
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Insights Hub
Original and fresh thinking from the B2B research experts
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				5 Prerequisites for Delivering Stand-Out, Value-Driven Brand Experiences in 2024

								As markets become more competitive and buyers demand even more from brands, we know your 2024 plans will need to work harder than ever to deliver experiences that differentiate your brand from the competition and keep pace with shifting buyer expecta...
				January 2024 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				The Right Way to Measure Mid-to-End Funnel Performance in B2B

								Mid-to-end-funnel measurement is all about evaluating how well your brand does at bringing your target audience closer to the actual buying decision; in other words, converting them from simply being aware of your brand, to considering and ultimately...
				January 2024 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				The Right Way to Measure Top-of-Funnel Performance in B2B

								Top-of-funnel measurement is all about evaluating the marketing activities designed to build the brand; to increase visibility. The top of the funnel is the first stage in the buyer journey so it’s critical that your brand has a strong foundation, ...
				January 2024 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				World’s Greatest Business Thinkers Podcast Series: Catch up on Episodes 1-6

								The B2B Insights Podcast Channel was created to help marketing and insights professionals navigate the rapidly-changing world of B2B markets and develop the strategies that will propel their brand to the top. Subscribe today for your dose of exclusiv...
				December 2023 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				World’s Greatest Business Thinkers Podcast Series #6: Herminia Ibarra

								The B2B Insights Podcast Channel was created to help marketing and insights professionals navigate the rapidly-changing world of B2B markets and develop the strategies that will propel their brand to the top. Subscribe today for your dose of exclusiv...
				December 2023 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				World’s Greatest Business Thinkers Podcast Series #5: Rita McGrath

								The B2B Insights Podcast Channel was created to help marketing and insights professionals navigate the rapidly-changing world of B2B markets and develop the strategies that will propel their brand to the top. Subscribe today for your dose of exclusiv...
				November 2023 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				World’s Greatest Business Thinkers Podcast Series #4: Kirstin Ferguson

								The B2B Insights Podcast Channel was created to help marketing and insights professionals navigate the rapidly-changing world of B2B markets and develop the strategies that will propel their brand to the top. Subscribe today for your dose of exclusiv...
				November 2023 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				Learning from the Voice of Future MBA Graduates

								In October, employees of Merkle & B2B International hosted Kelley School of Business grad students at dentsu’s Chicago office. During a quick Q&A session, we asked students what drove them to pursue an MBA, how they view the marketing fun...
				October 2023 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				World’s Greatest Business Thinkers Podcast Series #3: Amy Edmondson

								The B2B Insights Podcast Channel was created to help marketing and insights professionals navigate the rapidly-changing world of B2B markets and develop the strategies that will propel their brand to the top. Subscribe today for your dose of exclusiv...
				October 2023 / Written by B2B International

			

		

	




	
		
			
									
				
					 

				
			

			
				5 Areas Where AI Will Improve Customer Experience

								The AI revolution is fast approaching. While still in their early days, innovations such as generative AI are already showing promise for marketing and market research. But how will AI improve the delivery of great customer experience, particularly f...
				September 2023 / Written by Nick Hague
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							Manchester
	London
	Edinburgh
	New York
	Chicago
	Boston
	Los Angeles
	Düsseldorf
	Munich
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	Beijing
	Singapore
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By clicking “Accept”, you agree to the storing of cookies on your device to enhance site navigation, monitor site usage, and improve our marketing. (Read our Privacy Policy)
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					This website uses cookies to improve your experience while you navigate through the website. Out of these, the cookies that are categorized as necessary are stored on your browser as they are essential for the working of basic functionalities of the website. We also use third-party cookies that help us analyze and understand how you use this website. These cookies will be stored in your browser only with your consent. You also have the option to opt-out of these cookies. But opting out of some of these cookies may affect your browsing experience.
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	__hssrc	session	This cookie is set by Hubspot whenever it changes the session cookie. The __hssrc cookie set to 1 indicates that the user has restarted the browser, and if the cookie does not exist, it is assumed to be a new session.
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