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THE 9 TRENDS SHAPING
B2B BRANDS IN 2026

A quick guide to the shifts redefining
discoverability, trust, and
brand experience.

Theme 1 - A New Discovery Landscape

How buyers find and recognize brands is being rewritten.

-* «  AI-DRIVEN DISCOVERY DOMINATES

B2B Research starts with Al agents, not search.

CLEAR BRANDS WIN WITH Al

Structured, consistent messaging improves
recommendations.

ALWAYS-ON VISIBILITY MATTERS

Only 5% of buyers are ever in-market.

BUYERS SKIP WEBSITES

Communities, Al, and social shape early research.

Theme 2 - The Rising Bar for Brand Evaluation
What convinces buyers to choose one brand over another is shifting.

TRUST BECOMES THE HARD

CURRENCY
“Safe to sign” is still the #1 driver.

\ @
g EMOTION RE-EMERGES
XA IN DECISION-MAKING

Values, confidence, and connection still influence choice.

BRAND ACCELERATES SLOW
BUYING CYCLES

Clear, friction-free brands help close deals faster.

Theme 3 - Brand Experience as the Differentiator
Once buyers trust you, experience determines whether they move.

SEAMLESS EXPERIENCES BEATS
CHANNEL TACTICS

Fixing friction across the journey wins out.

VIDEO & INFLUENCERS
DRIVE UNDERSTANDING

Buyers want to see, hear, and trust the messenger.

Why These Trends Matter for 2026

Your brand must be discoverable by machines, trusted by humans, and experienced with
zero friction. The brands that show up clearly and consistently will lead their categories.




